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ABOUT THEPR OVERVIEW HISTORY ORGANIZATION BRAND RELATION'S

Brand Relation Company

connect brands and consumers!
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OVERVIEW  HISTORY ORGANIZATION BRAND RELATION’S

|

YA S0[HEL} &

HCIE | StMo|A242 A | OL0[51E | Hefd | S H[E | ShYisfu | MYEURE | BAZ

EQIHZ2I0t | FItZ2t | ZWR0L | SBS+ ASk=E | MOIOAEL | Oj=L22|0t | EO|2t0] | HXHMER

SEEAIEY | ZAER

T2 | MY | LUERSA | RO JIUEIZA | ADEIIR} | |2t | FAE] | A+ER2|0F | SFYEY | XA 7Hd, 28, 5HX|I7t

YOtEZ|E | Of0|20] | HIZR | DIXES |

S

wEZ|HOIQE | EtJFI0|A | ZH| | XA 2LE|THA

N | EEZ|2 | S=QSAL | Y | 5342 | &7t | AFE | OfLHEH EAAN | MSS | X0NE | 22X] | A1

X2

2
I>
o
40
ol
U

otde| J2WA | HZIAHOWS | ME2=MEMT | EBSSSIZ2(0IY | LIFEZH Q!
HUSXE | LGHA | OtZHHAIL | YSSL|A | MSAOIHOSIL | Ol HMH | LHFEACH

RO XY2E | ROML EIPIR | BHORIGEH=T2(0F | Z2|0tH|T 2(0f, AAIE, O[XK

In

KT | =27k

| S2ZIZNE | NSEAT | SHNUSIL | TMEZ | 2240t | ARLAOEX

ROIME | MZTHSf | BRA | AOEAEY | RELY

(=]

S US

SOFHISF | MZSLP | XTI | AT 2(IHA

HAY | QRS



ABOUT THEPR OVERVIEW HISTORY ORGANIZATION BRAND RELATION'S

Grow up, The PR
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ABOUT THEPR OVERVIEW HISTORY ORGANIZATION BRAND RELATION’S

Integrity, Flexibility, Passion
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OVERVIEW HISTORY ORGANIZATION BRAND RELATION’S
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CORE SERVICE

Brand Relation Service
Publicity

Interview

Press Conference
Promotion

Crisis Management
Digital Marketing
SNS Service

Viral Video
Influencer Marketing
Native AD

Promotion 100Q! M& =t CEM



CORE SERVICE Brand Relation Service
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CORE SERVICE Brand Relation Service
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CORE SERVICE

Publicity
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CORE SERVICE  Interview
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CORE SERVICE

Interview
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CORE SERVICE Press Conference
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CORE SERVICE  Promotion
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CORE SERVICE crisis management
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CORE SERVICE Digital Marketing
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CORE SERVICE  SNS Service — Instagram 2714 / 2% / SHAIEID B2| / 2 T2

Image 7|22| 20-40CH AL SNS MH|A QUIAEITIHS Sofj EHEL AH|AE Sl= ZHQ| Solutions MIAIZLC

KA Bz 2 offl 5= 712 & MAE ofal UsU

The Client O0(0|3{E The Client It The Client 7tAtR

< iherb_korea f? < pao.kor

, iHer! or =5
iherb_korea - EAS paokor | o CAXAUP T
ofojss @l
e T O ez e

T

< caxa_up

iHerb Korea Official

O0|3{ = 3 2|0t 4 QIAEL]! Igwgunvz)
C§8H21= 27} iHerb, Do You? \EE R
3 YA, X 27

s E\xUOMA AHis

20|, oto|&{ =P
FHOIR|A ZggLch

www.tapit.to/iherb_korea

FEALY official
7139| BLEHO| A2 Y, FHAIY

#0| FOpFEARS
#2610l 2 #ZHAF #CAXAUP
bitly/2GON37d

#7HALQ #0|HE R

ssoonnimi =2 sq._pz 134 1514 34

oz aswwez J)

GSEABHA "luIH




CORE SERVICE
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Publicity, Interview, TV CF, Digital AD, Viral/Buzz Marketing,
Event Promotion, Consumer Experience, Media Relation, Media Monitoring
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TV CF, Publicity, Press Conferences, Magazine AD, Digital AD, Mobile AD,
SNS Management(Blog, Facebook, Kakao), Viral/Buzz Marketing,
Media Co-op, Media Relation
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Publicity, Media Relation, Media Monitoring
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HOLDINGS
fashion worldwide
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Publicity, Media Relation, Media Monitoring
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Publicity, Media Relation, Media Monitoring, Campaign viral video making,
SNS advertisement, Official Instagram organization, SNS Evnet
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Out door AD, Magazine AD, Digital AD, Buzz Marketing i -
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A+E Networks

Press Conference
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COSTORY
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